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SPAR Group, Inc.  
(NASDAQ: SGRP)  

SPAR Group, Inc. (NASDAQ: SGRP) is a diversified international marketing services company, 
providing a broad array of services to help companies improve sales, operating efficiency and 
profits at retail locations worldwide. SPAR Group provides in-store events, radio frequency 
ƛŘŜƴǘƛŦƛŎŀǘƛƻƴ όάwCL5έύΣ ǘŜŎƘƴƻƭƻƎȅ ǎŜǊǾƛŎŜǎ ŀƴŘ ƳŀǊƪŜǘƛƴƎ ǊŜǎŜŀǊŎƘ ŎƻǾŜǊƛƴƎ ŀƭƭ ǇǊƻŘǳŎǘ 
classifications and all classes of trade, including mass market, drug store, convenience store and 
grocery chains. The company operates throughout the United States and internationally in 12 of 
the most populated countries including China and India. For more information, visit SPAR 
Group's Web site, www.sparinc.com. 
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SGRP Merchandising Services 

Syndicated Services 

Regularly scheduled service at the retail store for manufacturers and distributors. 

Dedicated Services 

Merchandising and marketing services performed for a specific client by a dedicated organization. 

Project Services 

Special in-store services such as new store openings, new product launch, seasonal or promotional 
merchandising. 

Company Overview 

¶ ²ƻǊƭŘΩǎ ŦƻǊŜƳƻǎǘ ŘƻƳŜǎǘƛŎ ŀƴŘ ƛƴǘŜǊƴŀǘƛƻƴŀƭ ƛƴ-store 
merchandising and marketing services firm. 

¶ Expertise in all trade categories: Grocery, Drug Stores, 
Mass Merchandiser, Electronics, Auto, etc. 

¶ Experience most product categories: Health & Beauty, 
General Merchandise, Food & Entertainment Media. 

¶ Fortune 500 Customer Base includes McKesson, P&G, Rite 
Aid, Sony, CVS, etc.  

¶ SGRP provides merchandising services, in-store events, 
RFID, technology services and marketing research. 

¶ Deploys 10,000 merchandisers into 200,000 stores per month. 

¶ Acquisition Strategy: Acquired assets of National Marketing Services which is expected 
generate at least $6 million in revenue in 2010 funded with existing working capital. 

¶ SGRP currently operates in 12 countries, whose population represents approximately 
48% of the total world population. 

¶ ¢ƘǊƻǳƎƘ {DwtΩǎ ǎŜǊǾƛŎŜǎ ǇǊƻǾƛŘŜŘ ƛƴ ǊŜǘŀƛƭ ǎǘƻǊŜǎΣ ŎƻƳǇŀƴƛŜǎ Ŏŀƴ ƛƴŎǊŜŀǎŜ ǇǊƻŘǳŎǘ ŀƴŘ 
category sales and profits through new product introductions, display placement, out of 
stock reduction and order management. 

Investment Highlights 

¶ Strong Industry: $2 billion spent annually on merchandising 
in U.S. alone. 

¶ Acquisition strategy to accelerate growth and profitability. 

¶ Acquired key assets of National Marketing Services 

¶ Management is evaluating several other acquisitions. 

¶ Strong footprint in rapidly growing emerging market 
countries such as China and India, with proven partners. 

¶ Prestigious long-time customer list:  P&G, McKesson, Rite 
Aid, Unilever, Warner Brothers, ect. 

¶ Proprietary technology and barriers to entry: Internet based 
technology that enables real-time reporting in any language. 

¶ Implemented low cost structure enhances margins. 

Select Key Customers  



¢Ƙƛǎ ƛƴŦƻǊƳŀǘƛƻƴ ŘƻŜǎ ƴƻǘ ǇǊƻǾƛŘŜ ŀƴ ŀƴŀƭȅǎƛǎ ƻŦ ǘƘŜ /ƻƳǇŀƴȅΩǎ ŦƛƴŀƴŎƛŀƭ Ǉƻǎƛǘƛƻƴ ŀƴŘ ƛǎ ƴƻǘ ŀ ǎƻƭƛŎƛǘŀǘƛƻƴ ǘƻ ǇǳǊŎƘŀǎŜ ƻǊ ǎŜll securities of the Company.   Alliance Advisors,  LLC,  its affiliates, officers, directors, subsidiaries 
and agents of this information have been compensated by SPAR Group, Inc.  In preparing this information, Alliance Advisors has relied upon information received from the Company, which, although believed to be reliable, 
cannot be guaranteed.  This information is not an endorsement of the Company by Alliance Advisors and Alliance Advisors is not responsible for any claims made by the Company.  You should independently investigate and 
fully understand all risks before investing.  This news release contains forward-looking statements that are made pursuant to the Safe Harbor provisions of the Private Securities Litigation Reform Act of 1995. Forward-
looking statements involve risks, uncertainties and assumptions as described from time to time in registration statements, annual reports and other periodic reports and filings of the Company filed with the Securities and 
Exchange Commission. 

Management Team 

Gary S. Raymond, President, Chief Executive Officer, Director - Mr. Raymond joined SPAR Group, Inc in July 9, 2007. Mr. 
Raymond served in senior management capacities at Procter and Gamble, The Gillette Company, Duracell, The White Rain 
/ƻƳǇŀƴȅ ŀƴŘ wŜǾƭƻƴΦ aǊΦ wŀȅƳƻƴŘ ǿŀǎ ƎŜƴŜǊŀƭ ƳŀƴŀƎŜǊ ƻŦ DƛƭƭŜǘǘŜΩǎ bƻǊǘƘ !ƳŜǊƛŎŀƴ ƻǇŜǊŀǘƛƻƴǎ ŀƴŘ ǿŀǎ ŀƴ ŀŎǘƛǾŜ ƳŜƳōŜǊ 
ƻŦ 5ǳǊŀŎŜƭƭΩǎ Ǝƭƻōŀƭ ōǳǎƛƴŜǎǎ ǘŜŀƳΦ 
 

James R. Segreto, Chief Financial Officer, Secretary and Treasurer - Mr. Segreto has been with SPAR Group, Inc since 1997 
where he served as Vice President and Controller. Today Mr. Segreto is the Chief Financial Officer, Secretary and Treasurer. 
Prior to joining SPAR Group, Mr. Segreto served as Chief Financial Officer for Supermarket Communications Systems, Inc. 
from 1992 to 1997 and LM Capital, LLP from 1990 to 1992. Prior to 1992, he served as Controller of Dorman Roth Foods, Inc. 
 

Robert G. Brown, Chairman of the Board -  Mr. Brown is the former Chief Executive Officer and President of Spar Group, Inc 
and has held such positions since July 8, 1999, the effective date of the merger of the SPAR Marketing Companies with PIA 
Merchandising Services, Inc. Mr. Brown served as the Chairman, President and Chief Executive Officer of the SPAR Marketing 
Companies. Mr. Brown was one of the original founders of the Company in 1967 and has retained a significant equity 
position.  

SPAR Group, Inc. (NASDAQ: SGRP) 

Case Study: Warner Brothers 
 

 

 

 
 

SPAR Group Provides the Solution: 
¶ Reduce out of stocks 
¶ Provide better quality merchandisers in 

stores 
¶ Provide more retail support  
¶ Lower labor costs 
¶ Give consumers an improved shopping 

experience 

9 a.m. 
513 Stores or 28% 

Completed 

11 a.m. 
1,481 Stores or 81% 

Completed 

1 p.m. 
2,150 Stores or 98% 

Completed 

 

Proprietary Technology and Barriers to Entry 

¶ {DwtΩǎ ǇǊƻǇǊƛŜǘŀǊȅ ǿŜō-based technology has differentiated themselves 
from the competition. 

¶ The Internet based business manager is a unique, fully automated 
process enabling real-time reporting. 

¶ Information can be translated into any language. 

¶ Detects out of stocks, tracks inventory and planogram compliant. 

¶ SGRP executes over 2 million retail merchandising visits every year with 
consistent 98%+ on-time quality completions. 

¶ {DwtΩǎ ŜƴŘ-to-ŜƴŘ άwŜǘŀƛƭ aŜǊŎƘŀƴŘƛǎƛƴƎ {ŜǊǾƛŎŜǎέ ǇǊƻǾƛŘŜǎ ƛǘǎ ŎƭƛŜƴǘǎ 
with a single point solution provider, saving time and money. 

¶ {DwtΩǎ ǇǊƻǇǊƛŜǘŀǊȅ ƘŀƴŘƘŜƭŘ ǎƻŦǘǿŀǊŜ ŀƴŘ Řŀǘŀ ŎƻƭƭŜŎǘƛƻƴ ǎȅǎǘŜƳ 
dramatically reduces reporting, allowing companies to become more 
efficient. 

SPAR Group Impact 
Increase total store sales by 8% 

Reduce out of stocks by 21% 
Decrease in store stock by 10% 

Reduce waste and returns by 47% 
Greater return on store investments 

Greater profits  

SGRP operates in 12 countries, whose population represents  
approximately 48% of the total world population. 


